- SOAPBOX - -

MIAMI-DADE

ADS CAN HELP DEVELOP
ANTI-DRUG .d.mOIZ_@Cmm

~Int response to an article by
Alaina Sue Potrikus Anti-nar-
cotics ad will target Hispanics
fOct. 301, I would like to com-
ment on two issues men-
tioned: cultural/ethnic adver-
tising and  parental
involvement.

Roy Bostock, chairman oH1
Partnership for a Drug-Free
America observes, :Wmmnuﬁm
the Hispanic population isn’t

just about communicating in

Spanish — it’s about connect-
ing Sm culture with the mes-
sage.”

The word :noﬁbwnﬁhm
the effective ingredient in z.zm
‘particular type of mum-&..mm
advertising campaign,

Bogtock has touched upon
the right mix: culture  and
parental influence, .

"According to a recent
NIDA-supported research
study, cultural influencesand
ethunic identification may sig-
nificantly influence adoles-
cent-drug use. -

Eurthermorse, the study.
suggested that adolescents

who strongly identify with

their communities and cul-
tures are less vulnerable fo

risk factors for drug use and

benefit more from protective
factors than adoléscents with-
out identification.

These results strongly sup-

port the “connecting” aspect
of the newly launched adver-
tising campaign Hum&.mm. La
Anti-Droga.

" Additionally, a similar
study to_determine the extent
parental influence plays on
teen substance abuse also
reinforces the fact that teen
drinking and smoking does
not occur in a vactum.

Dr. Bruce Simons-Morton,
lead author of the study, fur-
ther observes that one way to
help teens resist negative
influences is by parents show-
ing respect, keéping informed
abont their teen’s life and
establishing clear behavioral

expectations.

Connecting the anti-drug
message to cultural identifica-
tion and parental involvement
can lead to schools develop-
ing better techmiqiies when
w_muEbm parental educational
programs.

According to mHEowmagoH-

" ton, “The challenge is to find

efféctive ways of reaching
parents” and I add that the

-challenge is also to find effec-

tive ways of nmmnrﬁm our

youth, A
Maybe, the Bmmmmmm can “om
well received by both parties.
MARINO E, CARBONELL
LICENSED
PSYCHOTHERAPIST
ADDICTION SPECIALIST
SOUTH MIAMI

Soapbox is a Miami Herald
column aimed at letting people
vent. A few rules: We will not
publish personal attacks. Your

-rants must address a specific -

LOCAL problem and be short
and as to the point as possible,
We also reserve the right to

edit .for length and also to

exclude any comments that
may be-libelous. . . .

“We will NOT publish wozq
name if you don’t want us to.
However, please leave us vour
initials, the area where you
live and a phone number or
e-mail address to contact youl

Ready to rant? You can do
it in English or Spanish. E-mail
joneill@herald.com or write
Soapbox, 7300 N. Kendall. Dr.,
Suite 200, Miami, FL 33156.






